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Introduction
 Energy remains a vital element for households and commercial users. Common sources of power such as electricity are largely affected by weather conditions. In this regard, alternative sources of energy are sort after to provide the much needed back up. Solar energy provides the most readily available alternative considering its accessibility to many users. Despite the accessibility of solar energy, it is wise noting the need for panels or gadgets needed to convert the solar energy into usable energy. Flexible solar films seem to provide the answer to the best alternative energy for many households. Flexible solar film manufacturers had a wide consideration regarding customer or market segmentation (Meyer & Crane, 2013). The design of this solar film recognizes the fact that users need the energy for different purposes hence the need to deploy flexibility to accommodate wide usage. 
Flexible Solar Films Customers
	Effective products in any market around the globe provide users or customers with multiple applications. Flexible solar films attract a different type of customers thus allowing efficient segmentation, this assignment divides or segment flexible solar films market into various segments or customers. As much as flexible solar films can serve all the users equally, or in the same capacity, one must acknowledge core applications or uses adapted by the customer categories that make their uses different (Pagliaro, Palmisano, Ciriminna, Dawsonera, 2008). House lighting back up
	Customer/Use
	Customer 1: Domestic Consumers
	Customer 2: Commercial Consumers
	Customer 3: 
Automobile Consumers

	Use 1
	 (
House lighting/backup for electricity
)
	Backup power/energy for business operations (production, procession, and other services) 
	Maintaining automobile systems

	Use 2
	Running house electronics 
	Business premise lighting
	Recharging automobile batteries

	Use 3
	Backup for security appliances
	Running office appliances/electronics/machines
	Providing timely backup regarding lighting automobiles

	% Size and Growth
	55%
	25%
	20%

	Relative/Spending
	$5500
	$2500
	$2000



	Customer segmentation identifies customer based varied applications. Various customer segments posses' percentages regarding size space occupied. In this case, Domestic users bare the largest share of flexible solar films in the market. 55% of the entire market occupied by flexible solar films is a sizeable share or coverage which cannot be ignored by any supplier. In this regard, the company must work ensure most of the products meet domestic customer category requirements. The other two segments might posses reduced or small market shares, however, they remain vital to the company. This is drawn from the fact that they cover a combined 45% market share while using larger solar films as compared to the domestic category. This brings out a point where the customer categories cancel each other.
Target Market Size
 Organizations fight to gain the largest market shares. Market share is indicated by the sales or revenue collected by an organization from the market. In this case, the company holds a market share of $10,000 shared among the three customer categories based on the sales attracted by each segment. Attaining $10,000 market share is not easy in an environment or market with alternatives products. This kind of market size indicates points out the reality of repeats sales which the best indicator of loyalty. The domestic segments of flexible solar films form the largest segment or sections with many repeat sales. This is also drawn from the fact that domestic users operate on an appliance that is frequently changed as compared to other users. 
	The market size of the company is projecting a growth of 60% in the next five years. A 60% growth is related to the fact that the customer categories seek backup or alternative energy sources. 
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